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It's Time to Reinvest in America 

Wesrand at a historic crossroad. In virtually a blink of an eye, 
the world has been transformed. 
The Berlin Wall, built to last forever, fell in a day. 
The Soviet Union, the country that vowed to bury us, performed 
last rites on itself. 
Germany is reunited. Europe is becoming one market. 
Japan and the Pacific Rim nations are on the rise. 
The world has changed. The challenges we face have 
changed. America's need for new priorities is inescapable. 
Over the next few years, a fundamental debate about our 
nation's direction and about its priorities will take place. The 
Campaign for New Priorities was launched to insure that we use 
today's opportunity to put the nation's house in order. 
This booklet provides an overview of the challenge we 
face and the opportunity we have. 
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Post-War Economic Grovuth 
This countiy is in trouble. George Bush is presiding 
over the worst economic record since the Great 
Depression. 
We are suffering the longest recession since the Great 
Depression. 
The greatest collapse of financial institutions since the 
Great Depression. 
The worst state and local fiscal crisis since the 1930s. 
The worst inequality since we began counting. 
The largest budget deficits in history. The most 
Americans forced on welfare ever. 
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Change in Average 
Family Income 
In the 1980s, the rich got richer; and everyone else got 
squeezed. 
This is not a short term recession. It is a long term 
silent depression. One clear measure: a 20-year old 
taking the same manufacturing job today that his father 
had 20 years ago will make 20% less in real wages. 
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Winners and Losers 
There are many factors that contribute to our troubles. 
One of them is how we have used our own tax dollars. 
Over the last decade, Reagan doubled the military 
budget in peacetime while slashing investment in the 
areas vital to a dynamic, modern economy - in 
education and training, civilian research and 
development, energy and natural resources. 
WINNERS AND LosERS 
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US Federal Investment 
as% of GNP 
This graph shows what has happened to what 
economists call the investment account - spending on 
roads, bridge, sewers, on education and training, etc. 
We have the strongest military in the world but among 
the industrial countries we have the greatest number of 
children living in poverty, the worst school drop out 
rates and the most citizens in jail. 
We are the only industrial nation to spend more public 
money on the military than on education. 
We are the only industrial nation with no program for 
providing skills training to the millions of students who 
do not go on to college. These are the very people 
who must compete successfully in the global 
marketplace for high skill, high wage jobs. 
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Federal R&D Funding 
It's no surprise that our economic competitors are 
winning. This year we will spend about 60% of our 
total research and development monies on the military. 
The Japanese spend only 5% on the military; the 
Germans only 15%. This means that in health care, 
energy, environment and transportation, we scrimp 
while they invest. 
The results are clear. The Germans and the Japanese 
now have fast trains that go 175 to 200 miles an hour. 
In the U.S. , our fastest train today is slower than our 
fastest train was 100 years ago. 
1992 FEDERAL R & D FUNDING 
IN BILLION 1992 DOLLARS (ESTIMATED) 
U.S. 
S Billions 
50 ,--- -------------------------~ g, 
C: 
40 
30 
20 
10 
0 
43.247 
;:: 
~ 
z 
"' 5· 
:, 
------------------------------, ~ 
"' n ;;· 
;l 
" 3' 
C: 
0-----------------------------1 5. 
Defense Health Space Science Energy Enviro Transport Agri Other 
"' 5· 
." 
'° 
'° 
~ The 
Cam~ign 
for New 
Pri0tilies =====================;, 
Health Care Coverage 
We remain the only industrial country outside of South 
Africa that does not guarantee health care to its 
citizens. This graph shows the relative coverage of 
citizens by public health programs. More Americans 
pay for private insurance, of course. But studies show 
that almost one-fourth of all Americans went without 
health insurance at some point in the last year. 
Now we have the opportunity to change, to 
reorder our priorities. 
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GEN. COLIN POWELL Colin Powell, Chairman of the Joint Chiefs of Staff, 
said it best: "We no longer have the luxury of having 
a threat to prepare for .. , 
The Soviet Union no longer exists. The nations of the 
Warsaw Pact have joined our team. Russia has cut its 
military procurement by 80%. Boris Yeltsin even wants 
to joint NATO. 
■ " We no longer have the luxury of having 
a threat to plan for. What we plan for 
We can begin to reinvest in our country with monies 
no longer needed to defend allies against a threat that 
does not exist. 
is that we 're a superpower. 11 
1991 Military Spending 
·m\' that the Soviet Cnion has fallen apart, 
the next largest military budgets are those of 
our allies - Germany, Japan, Great Britain, 
France - all of whom spend S30-35 billion a 
year, about one-tenth of our budget. The 
next graph compares our military budget 
with those of Germany and Japan. 
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Military Spending Per Person 
The burden on the U.S. is about five times that of the 
Japanese, about twice that of the Germans. 
Yet, for decades, more than one-half of our militaty 
budget has been devoted to one specific threat: the 
surprise conventional attack by the Soviet Union, 
mainly through the Fulda Gap into Germany. 
Now as Colin Powell has said, the only thing coming 
through tl1e Fulda Gap is tourist traffic. 
Last fall, NATO held training exercises for its troops. 
They exercised against an enemy from the South not 
the East. South of Germany is Italy. When reporters 
asked the ATO spokesman who the enemy was, he 
replied, "Well, the enemy is generic. You could say 
tl1ey are from Generia." 
This year, we will spend more than 100 billion dollars 
defending Germany against Generia. The Germans 
spend all of $30 billion on their entire defense. 
We can save that money, bring it home to invest in 
rebuilding America. 
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The U.S. v. Potential Adversaries 
Experts say we can gradually reduce milita1y spending 
over the next four to five years, maintain the most 
powerful military in the world and still save up to 150 
billion dollars a year at the end of that period. 
This chart compares the military budgets of all of the 
countries the Pentagon says might be considered 
potential adversaries. On the right, we combine their 
budgets to compare with our own. 
Most people don't realize that we beat Iraq - the 4th 
largest military in the world - in 43 days using 15% of 
our force structure. 
If we were spending one-half of what we will spend this 
year, about $150 billion a year instead of $300 billion, 
we could: 
■ spend more than Japan in defense of the Pacific AND 
■ spend more than Germany in defense of 
Europe AND 
■ spend more than all the nations of the Persian Gulf 
combined AND 
■ spend 20 tin1es the Mexican milita1y in case they 
want Texas back AND 
■ maintain the deadliest nuclear arsenal in the world, 
for one-half of our current budget. 
President Bush says that he is cutting the military 
budget. And he is - about 25% over six years. 25% 
sounds like a lot. But only if you forget that Reagan 
doubled the military budget in peacetime. 
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Here is what U.S. military spending is projected to be 
under the President's plan. You can see it rises 
dramatically in the 80s, comes down and goes back 
up later in this decade. 
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U.S. Military Spending 
in Constant 1992 Dollars 
Here are the numbers in constant 1992 dollars, taking 
out inflation. Here the Bush reductions are more 
visible. 
But notice that the Bush still plans to spend 
dramatically more than Nixon, Ford and Carter did in 
the 1970s. Now the USSR doesn't exist. 
That is why the call for dramatic reductions is no 
longer a partisan question. Conseivative Senator John 
McCain, the Republican defense expert, is for 33% cuts 
in five years. Lawrence Korb, the Reagan defense 
planner, supports a 50% cut. More and more experts 
are calling for it. 
If we are to deal with our domestic crisis, we must 
change our priorities. 
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The FY 1993 Budget 
Yet this is what George Bush thinks our federal 
priorities ought to be next year. We will spend more 
f ecleral money defending Europe from a nonexistent 
threat than on: 
■ caring for our children AND 
■ protecting our environment AND 
■ rebuilding our physical infrastructure AND 
■ educating our children AND 
■ on civilian R&D, combined 
THE FY 1993 FEDERAL BUDSEI' 
Environment 
Children 
Civililan R&D 
Education 
Infrastructure 
Combined 
Defense of Europe 
U.S. Military 
$0 $50 $100 $150 $200 $250 
$ Billion 
V, 
0 
C: 
~ 
;l 
" c:: 
vi 
0:, 
C: 
C. 
(Jo 
~ 
"Tl 
-< 
~ The 
Cam~ign 
for New Pri ••• Oil ae.5 
Jobs and Nevu Priorities 
111e chart shows what happens to discretionary 
spending - the money that is not earmarked for 
entitlement programs - under the Bush plan. In 1990 
the President and Congress divided discretionary 
spending into 3 categories - defense, domestic and 
international affairs. 
Under the President's plan, the military will continue to 
dominate. Worse, if we follow the President's plan 
then all domestic spending must be cut 10% in real 
terms over the next three years. 
The 1990 Budget Agreement built walls between these 
categories, preventing the transfer of any savings from 
the milita1y to domestic investment. 
President Bush wants to keep the walls up this year. 
Witi1out an investment program, milita1y workers will 
be tl1rown out of jobs into a recession. Thus Congress 
has no incentive to reduce military spending. 
Economists agree that domestic investments will 
produce more jobs than military spending. If the walls 
came down, military savings could fuel public 
investment in infrastructure, in renewable energy and 
manufacturing, in rebuilding cities and in educating 
children. 
These investments could be targeted to help 
communities affected by military cutbacks. Defense 
workers and soldiers could get a GI bill for retraining 
and education. Companies could get targeted benefits 
and contract preferences to retool for civilian 
production. Aerospace companies could make electric 
cars and light rail. Scientists could focus on 
dismantling weapons, not building them, on 
environmental protection, not environmental 
destruction. 
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The Investment Deficit 
Would savings of $150 billion a year from the military 
make a difference? 
It would not solve all of our problems. But even in 
Washington $150 billion a year is real money. It could 
go a long way toward making the economy more 
competitive and putting Americans back to work. 
The Economic Policy Institute was asked to estimate 
how much it would cost to fully fund programs vital to 
productivity: early childhood - getting kids ready to 
learn; education; training of workers who don't go to 
college; rebuilding our roads, sewers, communications 
systems; research and development into the products 
of tomorrow, particularly the environmental products 
that will dominate the marketplace in the next century. 
Here is their guess. 
It adds up to about $125 billion. That would leave $25 
billion for targeted conversion and retraining programs, 
and for deficit reduction. 
By investing $150 billion in this country, we could 
make a dramatic start towards reversing our long term 
decline, to making this country competitive again. 
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$125 BILLION WOULD BUY ... 
■ Head Start for two million children 
■ Nutrition supplement for 8.6 million women 
and infant children 
■ Child care for 2 million children 
■ 500,000 new teachers 
■ $20 billion training program for 2 million people 
per year who do not go to college 
■ 63,800 new public transport facilities 
■ 2,000 miles of new railroad track 
■ 75,000 units of public housing 
■ Housing for 700,000 homeless people 
■ Tripling of the research budgets for civilian energy, 
transportation and advanced manufacturing projects 
■ And more ... 
I=============== iD■-a================l 
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Americans Say, 
Reinvest Military Savings 
In a New York Times poll taken in January, 72 percent 
say that military savings should be used to reinvest in 
domestic needs. Only 8% support using the money for 
tax cuts. 
country strong. If changes in the world allow us to 
save money, they want the money used for a public 
purpose rather than a private one. 
This is because the public sees military spending as a 
public good, a contribution we have made to keep the 
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Republicans and Democrats Agree 
Again, this opinion is not partisan. Two-thirds of 
Republicans agree that defense savings should be spent 
on domestic needs. 
The public supports spending military savings on 
domestic needs but passive public support will not 
bring new priorities into being. 
We face the opposition of the President and his 
popular Defense Secretary. We have a timid Congress, 
Budget 
Deficit 
21% 
Other 
4% 
Republicans 
Source: New York Times Poll 1/22/1992 
Domestic 
Needs 
64% 
terrified about an increasingly angry public. Across the 
country, defense contractors are mobilizing their 
lobbyists, and PACs to defend contracts. Needless to 
say, in the middle of a recession, with no serious 
conversion plan, no GI bill, no investment program to 
get the country going, workers and communities likely 
to be impacted with defense cuts are mobilized to 
defend their jobs. 
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The Campaign for Nevu Priorities 
That is why the Campaign for New Priorities exists. We 
hope to educate Americans about why a change in 
priorities is both necessary and possible. We hope to 
enlist workers in supporting conversion programs that 
offer good jobs in rebuilding this country. We need to 
create an active demand for change that will counter 
the lobbies entrenched against change. 
We are enlisting major organizations across the society -
the National Education Association, Planned 
Parenthood, Citizen Action, the AAUW (American 
Association of University Women), Friends of the Earth 
and many more. 
We will provide materials for dissemination and 
education. 
We will do continued opinion research on how to 
reach the public with this message. 
We will produce 1V, radio and print ads for use by 
groups, and for targeted media campaigns. We will 
sponsor a multi-dimensional free media campaign, 
providing experts for radio, tv and editorial meetings. 
Finally, we are working with affiliated groups -Jobs 
with Justice, the churches, the students - to sponsor 
mobilizations, educational forum and teach-ins. Our 
aim is to engage the public in demanding the changes 
that must take place. 
We are asking organizations and citizens to get city 
councils, school boards, and state legislatures to pass 
resolutions in support of new priorities. We are 
encouraging groups to reach out to form new 
coalitions, to call their legislators back to town 
meetings demanding new priorities. We will help with 
speakers, materials and experts - trying to provide 
whatever is needed. 
Call the Campaign's 1-800 number 1-800-92-ACTION 
and we will send a letter to your legislator calling for 
new priorities. 
It's Time ta Reinvest in America. 
-
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Contact your representative 
in Washington by calling 
the Campaign's toll-free number, 
1 ·800-92-ACTION. 
For more information 
about how you can help 
or for information on 
the Campaign write: 
1601 Connecticut Avenue, NW, 
Washington, DC 20009 
TEL.202.462.9121 
FAX.202.462.9127 
It's rime to Reinvest in America. 
Reproduction of this document, in full or in part, is encouraged. 
When doing so, please credit The Campaign for New Priorities. 
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